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THIS DOCUMENT IS A TOPLINE* SUMMARY
OF A 10-YEAR BUSINESS CASE FOR FOOTBALL
FOR WOMEN AND GIRLS IN AUSTRALIA.
It is a collaborative road map that has drawn comprehensively from
80 respondents from all corners of football and from other leading sports,
in Australia and from global leadership.
It was instigated and driven by the FFA Women’s Football Council, and
anchored and funded by FFA. It was undertaken by Cast Professional Services
and Minter Ellison, from October 2019 – February 2020.
The tenets of the Business Case have been informed by, and socialised
with, FFA Senior Management and Board, Member Federations, PFA and
beyond, and will continue to be refined in continuing close consultation
with the whole football family for the benefit of women’s football and the
whole of the game.
This Business Case will provide support for, and place accountability around,
visioning and strategic plans in football for women and girls.
* The full Business Case is underpinned by a 10-year Football for Women and
Girls’ Business Plan that details each step of the road map coming from the
80 contributing respondents to this exercise. The Business Plan and full Business
Case will be released by FFA in consultation with stakeholders, as a collaborative
10-year strategic resource. This work dovetails with FFA’s overall vision and
long-term strategy for the game.
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80 INTERVIEWEES
1. Alan Stajcic, former Matildas coach
2.	Allana Neeve, FFA Women’s Football
Coordinator
3.	Allyson Flynn, FIFA qualified referees
and on Referees Committee
4.	Amy Duggan, former Matildas player
and television commentator, FFA
Board Member
5.	Andrew Collins, Netball Australia
6. Anna Livingston, Tennis Australia
7.	Ann-Maria Balliana, Managing Director
and CEO Football South Coast
8. Anter Isaac, Chair Football NSW
9. Assmaah Helal, Football United
10.	Bai Lili, Head of Women’s Football,
Asian Football Confederation
11.	Baroness Sue Campbell, Head
of Women’s Football, FA UK
12.	Belinda Clark, Executive General
Manager, Community Cricket at
Cricket Australia
13.	Bonita Mersiades, Founder &
President of Women in Football
Australia
14.	Bruce Stadler, CEO Football
Northern Territory
15. Chris Nikou, Chair FFA
16.	Damaris Treasure, Group Head
of Strategic Communications,
City Football Group
17.	Darlene Harrison, Director
Performance People & Teams,
Australian Institute of Sport
18.	Debra Banks, Women’s Development
Officer, Football Federation Tasmania
19.	Debbie Fisher, Talent Development
Manager for Girls, FFA
20. Dianne Alagich, former Matildas player
21.	Emma Sykes, Women’s Football
Development Manager, UEFA
22.	Glen Warry, CEO Football Coaches
Australia
23.	Heather Garriock, Head Coach,
Canberra United and former
Matildas player
24. Heather Reid, FFA Board Member
25.	Helen Tyrikos, Manager, Program
Development Women, Football
Federation Victoria
26.	Holly-Lace Ayton, Female Participation
Officer, Northern NSW Football
27. James Curtis, CEO WA Football
28. James Johnson, CEO FFA
29. Jamie Morriss, John Moriarty Football

30.	Jane Fernandez, GM FIFA Women’s
World Cup Bid 2023, FFA
31.	Jeff Stewart, GM Sutherland Shire
Football Association
32.	Jo Fernandes, Strategic Projects
Manager Football NSW
33.	Jo Smith, mother of former Young
Matildas captain, former member
of Capital Football Junior Standing
Advisory Committee
34.	Joey Peters, former Vice-Captain,
Matildas
35.	John Didulica, Chief Executive
Professional Footballers Australia
36.	Julie Dolan, Football Technical Director
at the International Football School
and former Matildas player
37.	Julie Murray, former Matildas player
38.	Karen Pearce, Executive Manager
Women and Girls, Football Vic
39. Kate Gill, former Matildas player,
Deputy CEO PFA
40.	Kate Palmer, CEO Australian
Sports Commission and former
CEO of Netball Australia
41.	Karina Keisler, Chief Corporate
Affairs Officer, Cricket Australia
42.	Kirsten Vandeven, Dutch FA,
Head of Women’s Football
43.	Leah Blayney, former Matildas player,
Coach Future Matildas
44.	Leigh Wardell, former Matildas player,
now coach and SAP head
45.	Madeline Penny, Women’s Football
Growth and Development Manager,
AFL
46.	Maria Berry, Chair, Women Onside
47.	Mel Andreatta, Matildas Assistant
Coach
48.	Michael Edwards, Technical Director
& Head Coach NDC Women’s
Football Programs, Tasmania
49.	Michael MacDougall, John Moriarty
Football
50.	Moya Dodd, former Matildas
Vice-Captain and FIFA Council
member, Common Goal member
51.	Nadine Kessler, UEFA’s Head of
Women’s Football
52.	Nicki Bowman, former W-League
player, former Director of Football
South Coast
53.	Nicole Livingston, Head of Women’s
Football, Women’s AFL
54.	Peter Haynes, Head of Player
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Development, Northern NSW Football
55.	Peter Tonagh, former CEO Foxtel/
Fox Sports
56. Phil Brown, CEO Capital Football
57.	Rae Dower, Head Coach, Women’s
U17, FFA
58.	Rebecca Dennis, Senior Strategy &
Business Manager (Women’s
Football), FA UK
59. Renaye Iserief, former Matildas player
60.	Rob Sherman, former National
Technical Director, FFA
61.	Robert Cavallucci, CEO Football QLD
62.	Sam Christou, General Manager –
Commercial Development, FFA
63.	Sarah Walsh, former Matildas player,
Head of Game Development, FFA
64.	Sarai Bareman, Chief Women’s
Football Officer, FIFA
65.	Sharon Baxter, Foundation Manager,
Central Coast Mariners FC
66.	Simon Pearce, Vice Chair of
Melbourne City FC
67.	Sue Collins, General Manager,
Brighton SC
68.	Tal Karp, former Matildas player,
Grand Prix Board and former
Basketball Australia Board
69.	Tamara Mason, Female Participation
Officer, Moreland City Council
70. Thea Slatyer, former Matildas player
71.	Tracey Scott, General Manager
Leagues, FFA
72.	Ante Milicic – FFA National Women’s
Head Coach
73.	Caroline Carnegie, FFA WFC Member,
Member, Director & company
Secretary, Melbourne Victory FC
74.	Elise Kellond-Knight, FFA WFC
Member, Matildas player
75.	Fran Sankey, FFA WFC member,
Capital Football Chair, President
Member Federations
76.	Helena Dorczak, FFA WFC member,
Governance, Risk & Compliance
Manager, Sydney FC and EA to CEO
77. Janette Spencer, FFA WFC member
78.	Lydia Williams, FFA WFC Member,
player for Matildas
79.	Ros Moriarty, FFA WFC Independent
Chair
80.	Sue Crow, FFA WFC Member, Head
of Community, Melbourne City FC
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EXECUTIVE SUMMARY
Three major pillars unsurprisingly underline this business
case:

This Business Case recognises:

• Accelerate and retain participation by women and girls.

•	20 percent growth in registrations from women and
girls in the four years to 2019.

• Appoint women to decision-making roles across the game.

•	Women’s football is the game’s biggest growth area.

• Ensure national team success.

•	Participation by Indigenous and CaLD women and girls
doubled in 2018–19.

Supporting the pillars are five measurable, benchmarked
change points across 10 years that will underpin progress
towards equality in football for women and girls:

•	FFA is leading the way with a 50:50 women-men Board
gender split.

•	Sport of choice for women and girls that is accessible,
safe, social, affordable and welcoming.

•	The global upsurge in women’s football in evidence
at FIFA Women’s World Cup 2019 in France, illustrates
the opportunity for global cooperation.

•	United leadership with balanced gender representation
for diversity and quality of decision-making.

Importantly, this Business Case:

•	World-class talent development through equality
in coaching and competition.
•	Sport of choice for fans through media, role modelling,
broadcast and bespoke sponsorships.
•	Inclusivity for the Indigenous and Culturally and
Linguistically Diverse (CaLD) communities.

•	Underlines the power of football to transcend sport.
This roadmap is not just about women’s place in football,
it is about the place of women in society.
•	Is the result of extensive, collegiate information sharing.
•	Specifies KPIs and change actions.
•	Provides the frame for investment.
•	Welcomes and can focus the efforts of every person and
group in football in Australia who has a passion to see
equality in football for women and girls.
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Case for Growth

With over 100 years of history, football represents a major success story for Australian women and girls.
The women’s game has grown significantly since its beginnings in Australia almost a century ago on 24 September 1921,
when Brisbane’s Gabba stadium hosted the first public women’s football game1.

Lots to celebrate about the Women’s Game

1	Jessica Hinchliffe, ‘Football history project uncovers details of Australia’s first women’s soccer game’ ABC Radio Brisbane,
https://www.abc.net.au/news/2018-07-08/football-project-uncovers-details-of-first-womens-soccer-game/9947912
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1. Case for Growth continued

International Success
The international success of the Matildas reflects and
reinforces the surging popularity of football for women and
girls. Cemented by their status as one of the best national
teams in the world and coupled with the recent pay equity
deal2, the Matildas embody the extraordinary success of
football for women and girls in Australia and beyond.
Capturing the hearts and minds of the nation, the team’s
accomplishments have created a new benchmark in football
in Australia. Success stories, such as Sam Kerr, Australia’s
first marquee player for the Women’s Super League in
Europe and considered the best player in the world, speaks
to the mounting growth of Australian talent. Building on
these foundations, women’s football offers exciting
opportunities for Australia’s future generations of aspiring
players both at home and internationally.
The FIFA Women’s World Cup, the premier international
tournament for women’s football, highlights the growing
interest in the women’s game on the world stage. The 2019
FIFA Women’s World Cup final brought record-breaking
viewership and attendance levels, attracting a live audience
of 82.18 million spectators and a global TV audience
of 263.62 million3. Creating new revenue streams and
commercial benefits, women’s football has become
a unique and rewarding entertainment product.
Building on the momentum fostered by women’s football
over the past few decades, Australia’s joint bid with New
Zealand for the 2023 FIFA Women’s World Cup would
mark the first time the tournament has ever been held
in the southern hemisphere, creating a lasting legacy
for women and girls for many years to come.
To foster the ongoing success of the Matildas on an
international stage, it is essential to keep growing
participation at the grassroots level so Australia has
the player depth to compete successfully against other
nations that are investing heavily in their women’s game.

For instance, the United Kingdom is investing over GBP20
million per annum to accelerate grassroots growth, player
development pathways, national team success and
commercial sustainability.

Growing Participation
At the grassroots level in Australia, women and girls are
participating in football with great passion. Football remains
the largest club-based participation sport in the country, with
over 1.8 million participants. Female participation numbers
continue to increase, with figures reaching 156,893
registered players (11 percent growth in the past year)
and 300,000 total female player participants across
the community. Encouraging more women and girls
to play football is the largest growth area for Australian
grassroots football4.
Entrenched in almost every culture across the globe,
football is well positioned to deliver multicultural and
inclusion outcomes. The broad scale, flexibility and
universality of football gives it the ability to transcend
all social-cultural backgrounds, physical and economic
circumstances. Its flexible format and global reputation mean
football has strong levels of diversity within its participation
base that is not replicated by other sporting codes. The
number of Indigenous and multicultural participants doubled
to 11,000 in 2018–19. Football has great capacity to reduce
social isolation and increase social participation particularly
for Indigenous girls and girls from the Culturally and
Linguistically Diverse (CaLD) community, with very
significant life benefits.
Football is increasingly aware of what girls and women most
need to fully participate in the sport, with many best practice
examples at the grassroots level that can be expanded to
further grow participation.

2	Fiona Crawford, ‘Showing them the money: why the Matildas’ pay deal is a triumph for all’ Sydney Morning Herald
(6 November 2019) https://www.smh.com.au/lifestyle/gender/showing-them-the-money-why-the-matildas-pay-deal-is-atriumph-for-all-20191106-p537wc.html
3	FIFA Women’s World Cup France 2019: Global Broadcast and Audience Report, Publicis Sport & Entertainment
https://img.fifa.com/image/upload/rvgxekduqpeo1ptbgcng.pdf
4	FFA, 2018 and 2019 National Participation Report https://www.ffa.com.au/sites/ffa/files/2019-02/FFA%202018%20
Participation%20Report%20National_0.pdf
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1. Case for Growth continued

Football for Women & Girls 10 Year
Business Case Collaborators

GIVEN THE REACH AND
SCALE OF THE GAME
ALONE, FOOTBALL
PRESENTS A POWERFUL
OPPORTUNITY TO LEAD
SOCIAL CHANGE AND
EMPOWER THE LIVES
OF WOMEN AND GIRLS.

Significant Benefits to the Community
As the number one participation team sport in Australia,
football is well placed to deliver lasting impacts on the
health, social wellbeing, and educational outcomes of
women and girls. Given the reach and scale of the game
alone, football presents a powerful opportunity to lead social
change and empower the lives of women and girls.
Football is proven to be one of the most beneficial sports
to participants in terms of aerobic fitness, cardiovascular
function and metabolic fitness5. Such outcomes support a
reduction in the direct financial cost on the health system
and indirect costs associated with a loss in productivity6.
Further, football’s reputation within the community plays
an important role by empowering women and providing
opportunities for development. Research from the University
of Birmingham proved that football enhances a female
player’s confidence, motivation, self-esteem and well-being7.
The social value of the game is illustrated by the relationships
developed, the safe spaces created and lifelong involvement
in the community that football fosters.

FFA Women’s Football Council, Football Federation Australia
(FFA) and their Members are committed to ensuring equal
opportunity for women and girls to engage with and succeed
in football. This Business Case comes from a process of
extensive consultation with the broader football and sporting
community (80 interviewees from club administrators, to
referees and coaches, aspiring and professional players,
inspirational leaders and activists, nationally, internationally,
and across various sporting codes). It will transform and
turbocharge outcomes for women in girls in football and
deliver major benefits to Australia.
Football has achieved so much and will deliver so much
more value to women and girls in Australia when it unlocks
its full potential as a sport. It represents high value to
government, corporate and philanthropic investment.
Women and girls constitute an immense growth opportunity
for football in Australia. The overwhelming enthusiasm
for women’s football, the inherent flexibility in the game,
and the immense progress the sport has achieved thus far,
demonstrates the untapped opportunities women’s football
presents in regards to player and community wellbeing,
national pride, economic growth and international relations.
Investing in football for women and girls through this
Business Case promises high returns to government,
corporate and philanthropic supporters to help shape
the growth opportunities that will maximise the success
of the sport for women and girls in Australia.

5	Oja, P., Titze, S., Kokko, S., Kujala, U.M., Heinonen, A., Kelly, P., Koski, P. and Foster, C. (2015), “Health benefits of different
sport disciplines for adults: systematic review of observational and intervention studies with meta-analysis”, British Journal
of Sports Medicine, Vol. 49, pp. 434-40.
6	FFA, “Measuring the additional benefits of the FIFA Women’s World Cup 2023 (Australian Report), 15 March 2018
7	Paul Appleton (2017) “The Psychological and Emotional Benefits of Playing Football on Girls and Women in Europe”
Project Report, University of Birmingham.
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Strategy for Accelerated Growth

While acknowledging the momentum behind
the women’s game, this Business Case also
recognises further change will accelerate the
benefits that can be delivered to women and girls.

Embracing these drivers of change will fuel a self-sustaining
growth strategy for women and girls in football, creating a
virtuous cycle from grassroots participation to international
success and ultimately full commercial sustainability,
as illustrated below.

Six catalysts founded upon recognised best practices
from around the world, underpin this action plan because
they have proven to be transformative for equal opportunity
in sport.

•	United leadership;

1. Leaders committed to targets and aligned to the vision;

•	Sport of choice for women and girls;
•	World class talent; and
•	Sport of choice for fans.

2. Women in decision-making roles;
3. Transparency of reporting;
4. Clear rules, tied to funding/resources;
5. Ring-fenced, top-down funding; and
6. Support for learning/change at grassroots.

Our Virtuous Cycle of Equal Opportunity and Commercial Sustainability

Football for Women & Girls 10-Year Business Case – Topline Summary

8

3

Strategic Priorities and Targets

Three critical outcomes for women
and girls in football – 5-year KPIs
1. Accelerated

participation growth: KPI – double the
number of women participating in football, and 100
percent of clubs meeting minimum hurdles regarding
equal opportunity for women and girls. Increased female
participation is a fundamental requirement to maximise
the benefit to women and girls, deepen Australia’s
pipeline of talent to ensure national team success, and
will ensure the scale to drive commercial sustainability.
The football ecosystem as a whole will need to commit to
ensuring the foundations are universally built to welcome
and cater successfully for women, girls and families.
2.	Women in decision-making roles: KPI – in line with
the FFA Constitution, achieving at least 40 percent
representation of women on Boards, voting member
groups and committees in FFA and Member Federations,
and coaching/refereeing in W-League and WNPL games.
This will ensure genuine diversity for increased quality in
decision making, will optimise the needs of women and
girls being adequately reflected in all leadership decisions,
and will appropriately role model leadership for women
and girls.

INCREASED FEMALE
PARTICIPATION IS
A FUNDAMENTAL
REQUIREMENT TO
MAXIMISE THE BENEFIT
TO WOMEN AND GIRLS,
DEEPEN AUSTRALIA’S
PIPELINE OF TALENT TO
ENSURE NATIONAL TEAM
SUCCESS, AND WILL
ENSURE THE SCALE TO
DRIVE COMMERCIAL
SUSTAINABILITY.

3. National

Team success: KPI – National team ranked
Top 5 in the world. It is critical that Australia’s presence
on the world stage is competitive. Becoming a top 5 team
internationally is well within our reach and will ensure we
continue to encourage our most talented female sports
people into football. It will foster immense national pride
and the immeasurable value that comes with that will
create a legacy for the many girls and women who are
inspired to embrace sport as a result.
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Change Actions

After extensive consultation inside and outside Australia and across other sporting codes to
explore barriers and solutions that work, 17 change actions have been identified to be progressively
implemented over the next five to 10 years. The five foundational initiatives that underpin the
outcomes have been highlighted.

(i) Sport of Choice for Women and Girls to Play
Change actions: Sport of choice for women and girls to play
1

Increase on-the-ground development support for Clubs to help them adopt best practices in welcoming and
accommodating women, girls and families (Foundational).

2

Launch a digital platform to share learning and encourage collaboration to support growth of women and girls
in football (Foundational).

3

Address barriers to coaching to accelerate participation of women in grassroots coaching.

4

Coordinate the approach to school engagement to grow participation and retention of girls in sport.

5

Actively grow successful formats in social football to increase/retain female players.

6

Coordinate facilities improvements and ensure fairer access and flexible use of facilities for female players.

Football has the power to bring communities together and unite diverse individuals through shared love for the game.
The Business Case aims to increase support resources on the ground and via a digital platform, to help football clubs and
community groups to ensure all football participants feel welcomed and valued, fostering safe and inclusive practices that
encourage growth in participation and retention rates among women and girls and families.
This includes improved coordination of facilities improvements and fair access to existing facilities to maximise the benefit to
women and girls. It also includes removing the constraints to format, frequency, content and time commitment of grassroots
coaching qualifications and responsibilities to welcome and retain more female coaches.
Building on the successes of pilot initiatives like Soccer Mums and Walking Football, the social football program seeks to
roll out existing and modified social football formats tailored for specific community groups. With a strong focus on building
retention of women across every life stage, the initiative recognises that women and girls play football for different reasons.
The initiative aims to identify and cater to specific needs, offering fun, friendly, football formats.
Growth in football participation in schools will focus on improved coordination and consultation around increased coaching
resources on the ground to support growth in schools-based football participation.
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4. Change Actions continued

(ii) United Leadership
Change actions: United leadership
7

Cascade agreed vision, targets and actions to improve outcomes for women and girls in football from
grassroots up (Foundational).

8

Increase women in decision-making, and elite coaching and refereeing roles (Foundational).

9

Implement transparent reporting against targets.

10

Drive the Business Case to manage tied funding to drive implementation and improvement in outcomes
(Foundational).

Football presents great potential to empower women through fair representation of women on Boards and in management,
administration, and elite coaching and refereeing.
To drive cultural change, the Business Case provides clear targets and actions for 40/40/20 gender representation to ensure
women are sufficiently represented on decision-making bodies and at least 50 percent women within coaching and refereeing
in the W-League and Women’s National Premier League.
Balanced gender representation at leadership levels is proven to not only improve quality of decision making but ensure the
needs of women and girls are articulated and fairly accommodated8. Identifying and developing future female leaders is critical
to ensure effective and balanced gender representation across the sport, so the Business Case includes the creation of a
talent pipeline to identify high potential female participants (in coaching, refereeing, and administration) and provide them with
the tools and support necessary to develop the skills and capabilities required to succeed as leaders.
As per the best practice change catalysts that drive equal opportunity, the Business Case ensures funding is tied to measurable
outcomes with transparent reporting requirements to achieve agreed goals and outcomes for women and girls in football.

8

‘Delivering Through Diversity’, McKinsey, Jan 2018
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4. Change Actions continued

(iii) World Class Talent
Change actions: World Class Talent
11 Accelerate initiatives to improve quality, consistency and reach of development pathways.
12 Pursue required improvements to the WNPL in the current NPL review.
13 Commit to a plan to extend the W-League to full home and away and plan for future expansion.
The elite level of the women’s game has raised the standards of football, and it is important the broader game follows this
lead. The Business Case seeks to enhance our national pathways to support and nurture Australia’s aspiring female football
player talent to improve quality, consistency and regional access.
To succeed in the highly competitive international sports arena, the Business Case will raise the profile of the women’s
game domestically, and incorporate female-player specific content within training and support programs.
In order to provide Australia’s talent with the highest quality opportunities to play, the Business Case will strengthen the
profile of the W-League, and support its evolution into a full home and away season.

(iv) Sport of Choice for Fans to Watch
Change actions: Sport of choice for fans
14

Develop and articulate the unique brand/proposition for the women’s game.

15

Maximise sponsorship and broadcast revenue and ensure fairness of distribution and investment.

16

Build the right product for fan segments through better analytics and insights.

17

Deepen fan engagement through better and more content.

Building on the massive growth in enthusiasm for the women’s game, women’s football has evolved into a unique and
independent entertainment product. The Business Case involves developing and articulating a strong brand proposition,
reflected in match, broadcast, and merchandise products that are tailored to prime fan segments, such as families, and
enhanced by higher quality and quantity of broadcast, social media and press content to deepen fan engagement.
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Foundational Initiatives

•	Establish drivers of the Business Case.
•	Cascade vision, plan and targets.
•	Increase on-the-ground development support for adoption of best practices in welcoming and accommodating women,
girls and families.
•	Launch digital platform to share learning and collaborate to support women and girls in football.
•	Increase women in decision-making roles.

6

Funding Partnerships

This is a 10-year plan, that is cognisant of immediate
financial constraints and challenges facing the sport.
It is acknowledged that return on investment towards
self-sufficiency of women’s football, will reflect a change
management lag requiring early external funding. Equally,
the exponential value of football for women and girls to
transcend the game into the social arena is recognised.

•	Mapping of average levels of children’s fitness shows a
decline 1980–2015, yet it is proven fitter students produce
higher academic results, with football one of the most
beneficial sports to participants in terms of aerobic fitness,
cardiovascular function and metabolic fitness9, and with
fitness deficits exacerbated in lower socio-economic
areas10.

Investment will be open to government, corporate and
philanthropic funders interested in women’s sport, women’s
health and self-esteem, social cohesion and diversity and
inclusion. Demonstrable, lasting community benefits and
social cost savings are demonstrated by a raft of metrics
specific to the value of football.

•	Football is proven to enhance confidence, motivation,
self-esteem and wellbeing of women and girls involved
in the sport.
•	Social value of the game includes a strong sense of
community contribution and leadership through its vast
army of volunteers (over 10,000 female volunteers) and
over 7,700 girls and women involved in coaching across
Australia11.

9	Oja, P., Titze, S., Kokko, S., Kujala, U.M., Heinonen, A., Kelly, P., Koski, P. and Foster, C. (2015), “Health benefits of different
sport disciplines for adults: systematic review of observational and intervention studies with meta-analysis”, British Journal
of Sports Medicine, Vol. 49, pp. 434–40.
10	Participation in Sport and Physical Recreation, Australia, 2011–12 (cat. no. 4177.0)
11	FFA Participation Summary 2019
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6. Funding partnerships continued

•	Social football is surging in popularity, growing over
30 percent in just the past year, now with 33,000 women
and girls involved as registered participants.
•	Football participants are more likely to volunteer within the
community (80 percent), than general sports participants
(42 percent) and non-sport participants (19 percent), and
to have a greater level of trust of other people in their
community (71 percent) than general sports participants
(56 percent) and non-sports participants (48 percent)12.
•	‘Football has the ability to transcend race, religion and
gender to create community connections through a
common passion for the game – bringing together people
of different ages, genders and backgrounds, which creates
greater diversity within individual social networks’13.

FOOTBALL HAS
THE ABILITY TO
TRANSCEND RACE,
RELIGION AND GENDER
TO CREATE COMMUNITY
CONNECTIONS
THROUGH A COMMON
PASSION FOR
THE GAME.

•	Girls and women from Indigenous and CaLD backgrounds
are less than half as likely to play sport, yet football has
a strong track record of success in attracting players in
these communities, as the second most popular sport and
one that is experiencing high growth; doubling participation
in these communities since 2018 with growth of 11,000
participants in just the past year14.
•	Football participants are more likely to have an ethnically
diverse social network (94 percent) compared to general
sport participants (77 percent) and non-sport participants
(67 percent)15.

12	‘Community Impact of Football in NSW’, SBP Report 2018, research included: a global literature review of sport’s social
impact, a survey with 3,994 individuals from the New South Wales football community, data from the Australian Bureau
of Statistics (ABS), AusPlay and Organisation for Economic Co-Operation and Development (OECD).
13	Survey of Children’s Participation in Cultural and Leisure Activities, Australian Bureau of Statistics, Catalogue No.
4901.0,2012, Canberra]. Girls 5–14yo. Sport-can-be-an-important-part-of-aboriginal-culture-for-women-but-many-barriersremain-120418; ABS. Indigenous Australians’ participation in sports and physical activities, ASC 2017. FFA Participation
data
14	Survey of Children’s Participation in Cultural and Leisure Activities, Australian Bureau of Statistics, Catalogue No.
4901.0,2012, Canberra]. Girls 5–14yo. Sport-can-be-an-important-part-of-aboriginal-culture-for-women-but-many-barriersremain-120418; ABS.
15	Indigenous Australians’ participation in sports and physical activities, ASC 2017. FFA Participation dataSurvey of Children’s
Participation in Cultural and Leisure Activities, Australian Bureau of Statistics, Catalogue No. 4901.0,2012, Canberra].
Girls 5–14yo. Sport-can-be-an-important-part-of-aboriginal-culture-for-women-but-many-barriers-remain-120418; ABS.
Indigenous Australians’ participation in sports and physical activities, ASC 2017. FFA Participation data
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Thank you
The FFA Women’s Football Council thanks FFA for funding and anchoring
the 2020 Business Case and Business Plan for football for women and girls
in Australia, and we look forward to FFA’s integration of this work within its
long-term vision and strategy for the sport.
We thank Cast Professional Services and Minter Ellison for continuously
going above and beyond to deliver our ask for thorough, collaborative,
world-leading best practice in a short, intensive timeframe. Most of all we
thank the 80 respondents whose exceptional insights, knowledge and values
will be reflected over the next 10 years in the transformation of football for
women and girls in Australia, with the outstanding sporting and social benefits
this will bring to women, and to the game.
Ros Moriarty
Chair
FFA Women’s Football Council
June 2020

